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Crafted For Action builds community through
experiences that are inclusive and welcoming to

all.

As the world’'s first and only craft beer conference
launched by a BIPOC woman, CraftBeerCon
combines Iin person conference sessions and
special events with a virtual track of panels.

The hybrid model provides access to information
for a wide variety of craft beer lovers.

ACTION-FOCUSED CHANGE




MEET THE TEAM
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OVERALL CONFERENCE STATS

The 2024 Conference was held in Atlanta, GA from June 19 - 23
and offered educational experiences for the full spectrum of craft
beverage lovers. New to 2024: a wine focus that included panels

and interactive workshops.
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2024 CRAFTED FELLOWS PROGRAM

Crafted Fellows is an annual accelerator program that supports
and empowers BIPOC owned beverage industry businesses by

offering strategic support during the Crafted for Action Craft Beer
Conference and beyond.
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BREWGETHER COMMUNITY SERVICE
Crafted for Action partnered with BrewGether, an organization
on a mission to highlight the synergy between urban agriculture
and the craft beer industry. In 2024, BrewGether organized a local

community farm clean up and an engaging panel discussion
featuring local farmers.
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Wednesday, June 18

Opening Night Welcome Party + Beer Share

Thursday, June 19

Beer, Wine + Spirits Panels/Workshops, Happy
Hour Game Night, ATL History Beer Dinner

Friday, June 20

Beer, Wine + Spirits Panels/Workshops, Crafted

Fellows Pitch Competition, Awards Happy Hour,

Brews + Beats

Saturday, June 21

BrewGether Community Service Project,
Unplugged Summer Camp + Beer Share +
Campout

Sunday, June 22

Sunday Service Beer Share Finale

2025 OUTLOOK



VALUE: $25K

e Official/Category Sponsor Designation BUT WAIT THERE’S MﬂRE

o Keynote speaker opportunity
e Live activation opportunity
e Conference opt-in list w/full attendee informat’
e Exhibitors' booth opportunity
* Logo hyperlinked on website
e Inclusion of logo on all promotional assets (dig
on-site, email campaigns, etc.)
e Recognition on IG and Facebook to include in-
stories (SEE NEXT PAGE)
e Acknowledgement in looping informational vi
e Acknowledgement in press release * We're also open to future
e Hospitality Package for 4 (includes VIP access to all events) engag.ement and con
, , , branding opportunities.
e Enhanced benefits and added value to be incorporated as the planning and
conference expand

e Past sales data from
orevious conference vears




e Exhibitors' booth opportunity
e Logo hyperlinked on website

e Inclusion of logo on all promotional assets (digital promotion, press release, on-site, email campaigns, etc.)
e Recognition on IG and Facebook to include in-feed post and mentions in stories (SEE BELOW)

e Acknowledgement in looping informational video

Category Exclusivity

e Hospitality Package for 2 (includes VIP access to all events)

GOLD Level

Type of Post

Frequency

Content Description

Instagram Feed
Posts

Pre-Event
Recognifion

1 Post

High-quality post featuring the sponsor’s logo, role, and a thank-you message.
Scheduled a few weeks before the event.

Posts showcasing the sponsor's branding during the event, such as their booth,

Event Coverage 1 Post .
sessions, or key moments.
Post-Event 1 Post Thank-you post with highlights from the event, acknowledging the sponsor's
Recognition impact and support.
Instagram Story Pre-Event Stories menfioning the sponsor with their logo and a brief note about their
: : 1 Story : : :
Mentions Mentions sponsorship. Build excitement pre-event.
: Upfo 5 Regular stories featuring the sponsor during the event, including behind-the-
Event Stories . .
Stories scenes confent and live updates.




* Logo hyperlinked on website

e Inclusion of logo on all promotional assets (digital promotion, press release, on-site, email campaigns, etc.)
e Recognition on IG and Facebook to include in-feed post and mentions in stories (SEE BELOW)

» Acknowledgement in looping informational video

e Category Exclusivity

Hospitality Package for 2 (includes General Admission access to all Non-VIP events)

SILVER Level Type of Post Frequency Content Description
Instfagram Feed Pre-Event High-quality post featuring the sponsor's logo, role, and a thank-you message.
Posts Recognifion | Post Scheduled a few weeks before the event.
Post-Event Thank-you post with highlights from the event, acknowledging the sponsor's
Recognition 1 Post impact and support.
Instfagram Story Pre-Event Stories menfioning the sponsor with their logo and a brief note about their
Mentions Mentions 1 Story sponsorship. Build excitement pre-event.
Upto?2 Regular stories featuring the sponsor during the event, including behind-the-
Fvent Stories Stories scenes confent and live updafes.




e Logo hyperlinked on website
e Inclusion of logo on all promotional assets (digital promotion, press release, on-site, email campaigns, etc.)

e Recognition on IG and Facebook to include in-feed post and mentions in stories (SEE BELOW)
» Acknowledgement in looping informational video
Acknowledgement as Crafted Fellows Program Sponsor

Crafted Fellows session speaker opportunity (45 min)
Hospitality Package for 1 (includes General Admission access to all Non-VIP events)

FELLOWS Level Type of Post Frequency Content Description
Instagram Feed |Pre-Event High-quality post featuring the sponsor's logo, role, and a thank-you message.
. 1 Post
Posts Recognition Scheduled a few weeks before the event.
Post-Event | Post Thank-you post with highlights from the event, acknowledging the sponsor's impact
Recognifion and support.




While our sponsorship packages may not directly align with your brand's
specific needs, your interest in sponsorship is greatly appreciated. We would be
delighted to arrange a meeting to discuss your budget and explore how we can
tailor our offerings to meet your requirements at Crafted for Action.

Let’s get creative!



Join the "Friend" tier with a minimum $100 donation and help support our
mission while enjoying exclusive updates and early access to event
ahnouncements.

e Recognition on IG and Facebook to include in-feed post
e Acknowledgement on website



LET'S TALK

WE’'RE EXCITED ABOUT THE
OPPORTUNITY TO CONNECT
WITH AND PARTNER WITH
YOU. CALL OR EMAILTO
START THE CONVO.

Jen Price

404-754-7677
craftedforaction@gmail.com
www.craftedforaction.com




